Christchurch Garden Festival
Expose your business to 25,000 people!
Grow Ōtautahi, Christchurch Garden Festival is destined to become one of New Zealand’s major
events. The festival format is unique and stands alone as a platform for stimulating conversation and
encouraging participation between festival attendees and key stakeholder groups.
Set amongst the established grounds of the Christchurch Botanic Gardens, visitors to the event will be
able to leisurely stroll between dedicated zones of activity; selecting the level of engagement that
appeals to them and their interests.
From viewing inspirational exhibition garden and landscape designs,
to attending demonstrations, joining discussions, participating in
workshops and talking to experts; visitors will have the opportunity
to be part of a community that is passionate about innovative
horticulture, gardening, mahinga kai, food resilience and healthy
lifestyles.
The overarching vision for the festival is to
provide educational opportunities, delivered
in creative and fun ways that foster knowledge
sharing and strengthen communities. By
showcasing services and technologies that
support our future, the festival aims to position
itself as a must attend event, drawing an
audience from all corners of the country.

Piopio te kākano, kia puawai.
Nurture the seed
and it will blossom.

FREE Garden Festival
for the people of
New Zealand
www.growotautahi.org.nz

Christchurch
Botanic Gardens
12-14 March 2021

Meet the team
Grow Ōtautahi, Christchurch Garden Festival is owned by a Charitable
Trust. The Trust is supported by a network of local service providers who
are all Christchurch based. From the initial concept development to event
delivery, the festival is home-grown and hands-on.
Sitting around the table are:
Chris Walsh - Chairman
Sandi MacRae – Festival Director
Murray Strong – Trustee
Lisa Goodman - Trustee
Kiri Jarden – Trustee
Sarah Barrer – Trustee
The festival Patron is Athol McCully.
Event management services are provided by 360, who have a wealth of
experience in the curation and production of large-scale outdoor festivals
and events.
PR and communications services are provided by Amanda Healy
Communications.

Meet the audience
Over 25,000 people are expected to visit the free festival each year. They
will primarily come from three core demographic segments.
•
•
•

25-45 year-old novice gardeners, with young families and a strong
desire to create a lifestyle that supports sustainable living
Gardening enthusiasts and expert horticulturalists with a passion for
knowledge sharing
Those with a high disposable income looking for ideas, inspiration,
and opportunities to purchase products and services to support their
lifestyle

Meet the remote fans
A partnership with Grow Ōtautahi, Christchurch Garden Festival is about
more than just having a physical presence for 3-days each year in the
Christchurch Botanic Gardens. It is also about connecting remotely
with a relevant audience via online platforms, regular communications,
promotional campaigns, and pop-up events throughout the year.

Festival Zones
The festival programme is cohesive and
committed to horticulture. The stories
and stakeholders profiled leading up to
and at the event are authentic, local, and
intended to support growth in this sector.
Exhibition Gardens - see horticultural creativity at its best,

stimulate ideas and feel motivated by the work of landscape design
experts in these showcase gardens.

Display & Community Gardens - learn how to integrate

plants into any environment, understand what makes plants thrive and
how to get the best growing results at home.

Horticultural Futures Hub - engage in robust discussion,

learn about new technologies, listen to experts, and discover innovative
solutions that will ensure a quality lifestyle for future generations.

School Gardens - be inspired by the minds of the future, explore
gardens designed by local primary school students showcasing their
communities and telling stories about the environment and
sustainability.

Garden Kitchen - enjoy cooking demonstrations, taste culinary
creations and learn about ways to increase food resilience within our
communities.

Workshop Marquee - learn new techniques by watching

demonstrations or participating in hands-on sessions delivered by
industry experts, join a conversation and get involved.

Botanical Marquee -

visit local horticultural clubs and
associations to learn about opportunities to connect with like-minded
people.

Retail - connect with local businesses selling products and services

related to gardening, landscaping, outdoor living, horticulture and food.

Kids’ Zone -

entertain the tamariki with fun activities, competitions
and displays specifically targeted at youth. From tree-climbing and
sandpit digs to colourful workshops and performances.

Partnership Opportunities
Given the charitable status of the festival, Grow Ōtautahi, Christchurch Garden Festival relies on funds
from grants, sponsors, philanthropists and exhibitors to generate the income needed to produce the
event. As it is free for visitors to attend the festival, partnerships with key stakeholders are vital for the
event to succeed and it is essential that these partnerships are established early to allow time for the
event to be scaled in accordance with the funds available.
It is important to the Trust that the event remains free for the public to attend, however a koha/gold
coin donation may be requested. This enables the festival to be accessible to the wider community and
supports the Trust’s vision of creating an event that Canterbury residents feel a strong connection with.
Lincoln University support the Trust with their overall vision for the festival and they have confirmed their
support at the highest level by committing to being the Presenting Partner for the next 3-years. This
alignment provides a strong foundation for building
upon the educational goals of the event and supports
the growth of the festival into the future.

Become a Festival Sponsor
Join the Grow Ōtautahi whānau by becoming a
Festival Sponsor and receive the following benefits:
•

Recognition in the festival marketing campaign including on the festival website, social media
platforms and in the festival e-newsletter

•

Logo inclusion and hyperlink in the Festival Sponsors section of the Our Sponsors page of the
festival website – www.growotautahi.org.nz

•

Logo inclusion on dedicated Festival Sponsor recognition signage at the main entrance to the
festival

•

Opportunity to provide 1 x teardrop style free-standing sign for placement within the Festival
grounds

•

4 x VIP guest invitations to the festival preview night. This would include a full preview of all areas
of the festival along with hosting and entertainment

•

Access to festival content for use on your social media and other marketing channels leading up to
the event

•

Use of the festival branding for promotional and advertising purposes in connection with your
business activities

Investment $5,000 + GST
Customised Programme Partner alignment opportunites are also available.
Get in touch to have a unique benefits package designed for your business.

Contact
Sandi MacRae - Festival Director
sandi@growotautahi.org.nz | 0274 529 274

